20 COGNITIVE BIASES THAT SCREW UP YOUR DECISIONS

1. Ancharing bias. 2. Availability heuristic. 3. Bandwagaon effect. 4. Blind-spot bias.
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5. Choice-supportive bias. 6. Clustering illusion. 7. Confirmation bias. 8. Conservatism bias.
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9. Information bias. 10. Ostrich effect. 11. Outcome bias. 12. Overconfidence.
The tendency 1o seek The decision to ignare Judging a decision bazed on Some of us are too confident
infermation when it does not dangerous or negative the outeame — tathes than how aboit our abilities, and this
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13. Placebo effect. 14. Pro-innovation bias. 15. Recency. 16. Salience,
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17. Selective perception. 18. Stereotyping. 19. Survivership bias. 20. Zero-risk bias.
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